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Tran Vu 

Chemist Warehouse 

Mernda. 

Dear Professor Stephen King, Ms Jo Watson and Mr Bill Scott, 

I’m writing this letter in support of the recent submission Chemist Warehouse has made. 

I strongly agree with what was brought forward by Damien Gance and wanted to take this 

opportunity to put my personal thoughts through too. 

I feel there is a misconception from non Chemist Warehouse pharmacies about what kind 

of service is provided by our stores. My store is located out in Mernda, for those who 

may not know we are on the fringe of suburbia.  Although we are a busy store, great 

effort is put into the personal service we provide.  Most regular customers are greeted on 

a first name basis, we usually know how many kids/grand kids they have.  We have a 

good relationship and in return they have a lot of trust and respect for my team.  This 

means they take our counseling and recommendations seriously and they will feel 

comfortable to openly ask questions.  The message I am trying to get across is this, isn’t 

it a much safer option that we are able to freely communicate and even advertise (within 

suitable bounds) about alternate medications, vitamins or even provide product 

information about disease states with our advertisements than to have patients troll 

through unfiltered information on the internet?  Wouldn’t we rather our patients come 

into our pharmacies and get the appropriate advice from trained staff rather than a 

supermarket?  

Most information is accessible to the public on the Internet anyway; having a medium 

through the pharmacy/pharmacy advertising will only encourage more face-to-face 

discussions.  Once in store our educated staff members are qualified to discuss whether 

a product is appropriate and monitor for interactions and side effects. 

Furthermore i feel that restrictions on relocation laws will impact our patients in a 

negative way.  Prior to our store opening up 5 years ago the closest pharmacy was at 

least another 10 minute drive (depending on traffic of course).  The most prominent 

complaint i use to get was the huge price difference and range we offer.  Patients were 

astounded that they were paying so much more and asked ‘how can this be justified?’  

This was a result of a lack of competitiveness in the area, which meant prices could be 

marked up.  The general demographic in the area is the working class young family, 

families with multiple children and quite often only one income.   

So what affect could paying an extra ten dollars to a family mean?  It means when they 

get antibiotics for their sick child they can’t afford a cough mixture or nasal spray or 

Paracetamol.  It is heart breaking when parents may even have to decide between getting 
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medications for themselves so their kids can get what they need.  Children get sick a lot 

and it may not be from one visit but over time the money adds up.  There are countless 

other stories i have come across...not being able to buy a spacer for a toddler, pensioners 

not taking their prescribed vitamin D.  We make healthcare more affordable for the 

general community. In the long run, if patients can afford to get better sooner or they can 

afford preventative supplements, it will inevitably be better for our healthcare system.  

This would result in less pressure on hospitals and general practice clinics. 

 

 

I believe what Chemist Warehouse does for the community goes far deeper than just 

providing competitive pricing and great catalogues.  Ultimately we are trying to make 

healthcare more affordable and hence improve patient outcomes. 

 

 

 

 

 

 

Regards, 

 

 

Tran Vu   

 

Proprietor of Chemist Warehouse Mernda 


